them. By articulating "well-being," I mean to point to consumer access to clean water, enough real (i.e., not processed or genetically altered) whole foods, exercise, living and working in healthy sustainable environments, having time for loving relationships, leisure, rejuvenation, deep and restful sleep, safety, and so forth. In other words, I am talking about fulfilling every aspect of Maslow's Hierarchy for humanity and the earth. The notion of well-being that I draw from has been defined in womanist ideology as behaviors that produce and expand human vitality as well as nurture the planet.
Instead of a focus on well-being, for example, many people eat processed, sugary foods-one category of a long list of consumption products that are being or have been marketed in the United States using dance as a celebratory idiom. From the same corporate desires for continued and expanded profits that motivated marketing cigarettes in less-developed or developing countries, 2 food producers are looking for international outlets for their products.
3 In addition to this, recently, we have been made aware that genetically altered foods are being used in food manufacture and, moreover, that companies do not have an obligation to disclose when such altered foods are being used. 4 However, processed food consumption and production are just two examples of marketing to boost profits.
What do I mean by that? Witness the latest moves, reported in the media, by Wal-Mart to assuage worker unrest, many who are classified as the working poor; 5 the manipulation of the media for the salvation of Hostess Brands's executive salaries (why would you eat a Twinkie anyway?), while crucifying their workers; 6 and production of electric cars by Tesla Motors, starting at over $50,000 for a "low-end" model, 7 and the status of owning one or a hybrid electric vehicle. I will not venture into the negative effects of the global financial crisis brought on by putting well-being last.
These market problems in their myriad of dress, designs, and patterns are not new. 8 Business and marketing ethics policy developers and practitioners attempt to address these systemic and
